
The Social Value
OF GENERAL INSURANCE

Insurance enhances freedom, creates security,

promotes good health and increases prosperity.
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There is more to general insurance1 than compensating loss. It is

one of the most effective mechanisms ever developed for assessing,

managing and reducing risk.

By helping society face up to and manage risk effectively, insurance

makes a major contribution to our lives. It drives up standards

because it puts continuing pressure on the factors that generate

insecurity. It breaks the spell of risk and releases us to take rational

choices, to experiment, build and create.

1General insurance is the term used to describe the types of insurance such as household or motor insurance, which are designed to protect you

against the impacts of certain events like a car accident or being burgled. In this report, we use the word “insurance” for these types of cover
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Insurance provides five strategic benefits to society.

Freedom from what would otherwise be crushing personal and business liabilities.

Security at home and work against accident, crime, fire and natural dangers.

Better Health from additional investment in medical care and an emphasis on rehabilitation.

Prosperity through support for entrepreneurial energy, innovation and risk-taking.

Flexibility by being better tailored to individual circumstances and so making social 

and economic life less reliant on government action.



A world without insurance

would be a more daunting,

poorer and stagnant place.

• How many of us would buy our own

home if a single fire could wipe out 

our biggest investment?

• How many of us could afford to pay 

our mortgage if the family’s main

breadwinner could not work or died?

• How many of us would drive regularly 

if a single road accident could result 

in being sued for a huge sum?

• How many people would start a 

business if they knew they would 

be liable for 100% of the cost of

accidents, fires and theft?

• How many injured employees or

consumers could obtain compensation 

if the full cost of their claims would

bankrupt the company responsible?

• Years of pressure for better car safety

standards have reduced death and 

injury on the roads.

• Improved safeguards, insisted on by

insurance companies, have improved

health and reduced accidents and 

deaths in the workplace.

• The insurance industry’s advice and

incentives to take action have 

prevented thousands of fires and thefts.

• Private health insurance supplements 

the work of the NHS and enables

millions to benefit from hospital

operations and procedures.

The insurance industry has

improved our lives in many

crucial areas.

4
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REDUCING RISK

Insurance helps people and organisations recover from loss. But it

also helps them avoid loss in the first place. Helping their customers

reduce the risks they face is fundamental to the insurance industry.

An insurance policy transfers all or most of the expense of a potential loss from the customer to the insurer,

for which the insurer charges a premium. The insurer pools the premiums from customers facing similar risks 

and allocates resources amongst policyholders in order to meet needs as they arise.

Insurance underwriters have worked to a simple

principle for several hundred years: the greater the 

risk, the higher the premium. There is no such thing 

as risk in general, only specific types of risk. Detailed

classification allows insurers to set premiums for

different kinds of risk, reflecting the probability of 

loss. Competitive pressures, plus improved information

technology, will keep making risk analysis more

tailored and precise: for example, household insurance

is 20% cheaper in real terms than ten years ago.

For larger properties and organisations, the premium

reflects research on vulnerability to factors like fire

and theft. In mass markets premiums are based on 

the experiences of millions of similar policyholders.

For example, motor insurance is generally based on

the make and model of car, the ease with which it 
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can be repaired, the age and sex of the driver and the

number of thefts in the area where the vehicle is kept.

As a general rule the more careful we are the less 

we will pay. Accidents and losses push up the price of

insurance, particularly if those losses are avoidable.

So it makes good business sense for insurers to help

their customers to avoid or reduce the risks they face

by for instance, attaching conditions to policies which

encourage safer behaviour, from fixing proper locks 

on doors to maintaining stringent health and safety

conditions in factories and offices. The insurance

industry also contributes to broader initiatives,

often in partnership with government and other 

public or voluntary bodies, to make our lives safer.

Many companies run or help crime reduction 

schemes or foster a cleaner environment.

Insurance also plays a vital role in alerting society 

to the changing nature of risk. Rising costs of claims,

with a consequent effect on premiums and cover, are

often an important signal to government that extra

measures need to be taken to address a particular risk

– for example the consequences of climate change,

or addressing the problem of development on 

flood plains.

This report looks in detail at the social value of

insurance: its contribution to society. It focuses 

on key public concerns – crime and fire prevention,

safer cars and safer roads, improving healthcare and

adapting to climate change. But it also highlights 

less obvious but equally vital effects: the reduction 

of fear, the liberation of enterprise and the promotion

of a more flexible society which is less dependent 

on taxpayers’ money.
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ENHANCING FREEDOM

Insurance frees us to realise 

our objectives by transforming

potential catastrophes into

manageable risks.

Nobel prize winning economist Kenneth Arrow

argued that the world would be a better place if 

we could insure against every future possibility.

We would then be more willing to engage in risk-

taking, the source of all economic progress. The 

same principle applies to many other areas of life.

Without insurance, drivers would risk their entire

assets every time they left the kerb as any accident
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would leave them vulnerable to claims for 

damages. A single crime could cripple a business.

Insurance allows new technology and products 

to be tested without the fear that failure would

bankrupt their promoters.

Clearly some people would still take big chances,

but millions of us would lead more cautious, less

adventurous and less productive lives for fear of 

the crushing liabilities that we might incur. Even

something so everyday as the housing market is 

reliant on the availability of insurance; if home

insurance did not exist, it is difficult to imagine

ordinary families wishing to invest most of their

wealth in a single property.

The modern economy, creating wealth on an

unprecedented scale, relies extensively on insurance.
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CREATING SECURITY

1. Preventing Crime

Crime is a huge burden on society and policyholders alike.

In 2003 insurers paid £190 million in commercial theft 

claims, £437 million to victims of domestic burglaries 

and £438 million to victims of private car theft.

The insurance industry has always co-operated closely with police investigations but its main

contribution comes from its everyday work with policyholders and via research into crime prevention.
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Insurance provides incentives to householders to fit

better window and door locks, install burglar alarms

and join Neighbourhood Watch schemes. Such

commonsense action has played a major part in

making opportunist crimes more difficult - according

to the British Crime Survey, domestic burglary has

fallen by nearly half since 1995.

Some of those most vulnerable to crime are least 

able to afford additional security measures. Insurers

therefore work to help them through “Insurance with

Rent” schemes, which provide home contents

insurance to those who might otherwise struggle 

to obtain cover because of low incomes and high 

local crime levels.

Business needs are more diverse. The insurance

industry has funded research into factory, office and

warehouse security via the Loss Prevention Council,

as well as carrying out its own studies into improving

intruder alarms, CCTV, safes and other equipment.

Through research, the insurance industry has made

important contributions to the design of commercial

estates to reduce crime and to the development of

better building security standards.

• Royal & SunAlliance runs over 350 “Insurance with Rent” schemes, helping to provide home contents

cover for some of the least well-off households. This promotes social inclusion by making insurance

more affordable and allowing wider access.

• Ecclesiastical Insurance sponsors the “Churchwatch” scheme which helps and supports local churches 

in security training and awareness.

• NFU Mutual sponsors “Farmwatch” which aims to enhance security in rural areas.

• AXA’s “Business Security Blueprint” is a free crime prevention toolkit to help businesses protect

themselves against criminal activity. It provides advice on everything from securing windows and doors

to CCTV and fire suppression systems.

• Research has overcome problems with the radio detection systems used in triggering alarms and has

improved the response to alarm call outs.

Fighting Vehicle Crime

Action by insurers has helped halve vehicle crime over

the last ten years: it is now at its lowest level for over

20 years. The insurance industry has achieved this

through incentives to manufacturers to fit basic

security features such as immobilisers, steering locks

and car alarms.

The insurance industry’s Vehicle Group Rating

programme grades cars according to their security

features and so encourages manufacturers to 

improve car security so their models will attract 

lower insurance premiums. The Car Security Rating

Index exerts a similar influence by providing

information on how new cars will withstand attempts

to steal their contents, as well as the vehicle itself.

Protecting Homes, Businesses and the Vulnerable
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2. Fighting Fire

Fire and the insurance industry are old enemies. Risk assessment

developed in the 18th Century as a response to fire risk and the

interest in prevention has grown alongside the hazards generated 

by the rise of large-scale industrial and commercial business.

Insurance company inspectors were setting fire

standards for buildings as long ago as 1868 and this

work continues via the industry-supported Fire

Protection Association. Insurance companies inspect

hundreds of business and public buildings each day 

to assess and advise on fire safety. Surveyors look

carefully at building materials, production methods,

power sources and safety precautions, such as the

siting of smoke or heat detectors, sprinkler systems

and improving the fire resistance of walls.

The insurance industry was pressing for the 

installation of sophisticated fire warning and

prevention equipment long before government 

took an interest in the subject. This in turn stimulated

design and production of home safety devices, such 

as smoke alarms, as well as those used in factories,

warehouses and offices.

Arson attacks have doubled since 1991. They cause

half of all fires, killing around 100 people and costing

the economy £2 billion a year. Schools are regular

targets with 20 damaged or destroyed every week.

Yet arson tends to be opportunistic and is usually

preventable through good housekeeping and 

sensible precautions.

The insurance industry has responded by 

establishing and funding the Arson Prevention 

Bureau to develop and spread best practice,

commission research, promote ideas and improve 

co-operation between public agencies. The Bureau’s

website had over 340,000 visitors in 2003. Individual

insurance companies also run large-scale education 

campaigns aimed at schoolchildren as well 

as commercial customers.

• Zurich Municipal has helped develop the Arson Prevention Bureau’s guidance on how best to target the

major causes of fire. Zurich has also supported “Arson Combated Together”, an educational resource aimed

at secondary school pupils. The Nottingham pilot scheme led to a reduction of almost 20% in property

losses from malicious fire damage.
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3. Making Work Safer

Educating Employers

Under UK law, every employer must have Employer’s Liability

Insurance to cover staff for work-related accidents. Accidents 

and ill health at work are costly as well as being distressing 

for the employee and disruptive to the employer. Proper risk

management reduces that cost. Insurers guide businesses

through risk management, and help them see it as a vital tool to

improve efficiency and the safety and health of their employees.

The insurance industry has been at the forefront of

research into improving the safety of people at work

and of the equipment they use, encouraging

continuous improvement in machinery, personal

protective equipment and clean production methods.

It has also been at the forefront of occupational

health issues: for example in 1998 the insurance

industry was among the first to draw attention to 

the importance of managing stress in the workplace.

All major liability insurers have mechanisms in place 

to offer favourable rates to businesses that take health

and safety seriously. To support this, the ABI operates

the “Making the Market Work” scheme. “Making the

Market Work” encourages high quality health 

and safety practice, and so better management 

of risk, which insurers promise to take into account 

in setting premiums. So far, twelve trade bodies

representing over 200,000 firms have been 

assessed under the scheme.

Insurance is also vital for industries which deal in 

low probability, yet highly dangerous risks, for example

the chemical, nuclear and offshore oil and gas

industries. In such industries robust risk management

and engineering must protect employees, the public

and the environment. Insurance is a vital part of making

companies take robust risk management decisions.

• Norwich Union has recently launched a new website called “RiskManager” to help small firms cope with

health and safety issues. It provides a free, simple and comprehensive guide to risk management.
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Tackling Bad Commercial Drivers

Many employers require their employees to drive while at work.

Up to a third of all road traffic accidents are work related. As a

result, employees are injured and off work, and repair costs rise.

The insurance industry therefore strongly supports

the 2003 “Driving at Work” initiative, launched by the

Occupational Road Safety Alliance, the Department

for Transport and the Health and Safety Executive.

Individual insurance companies also conduct

information and education campaigns aimed 

at their business policyholders.

Monitoring the way employees actually drive is an

important way to address the problem. Insurance

company inspectors audit company vehicle fleets 

to check the number of hours worked by individual

drivers, the vehicles they use, the distances they travel

and the kind of journeys they undertake. By matching

these details with accident reports, inspectors pinpoint

problem drivers and bad practices. This in turn enables

managers to improve both driving practices and the

requirements put on their employees. Experiments

with “black boxes” in lorries are underway in order 

to monitor and improve the way commercial vehicles

are driven and maintained.

• Allianz Cornhill runs an extensive “Fleet Risk Management” campaign, supplying detailed guidelines, funding

risk management initiatives and hosting regional seminars on driving at work. The campaign aims to improve

driving practices and so reduce accident rates.

• AXA has worked extensively with companies to improve their accident records, through advice on the

recruitment of drivers, an online driver assessment service and assistance with the cost of driver training.
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4. Safer Vehicles, Safer Roads

Putting the Motorist First

Repair bills are a major cost for the private driver and commercial

operator alike. The Motor Insurance Repair Research Centre is

funded by the insurance industry.

It subjects car models to a full range of repairs in order to estimate how long a particular job should take 

and how much it should cost. Publicising these estimates has cut garage costs and improved working 

practices across the board.

The Centre has also branched out into safety issues.

Independently run and with over 100 staff, it has had 

a major influence on vehicle design. Insurers recently

invested over £1 million to enable it to set new anti-

whiplash performance standards. A quarter of a million

people suffer this type of injury every year. The

Centre’s 2002 whiplash prevention ratings, Europe’s

first ever in this category, showed that many models

failed to provide proper protection in a low speed

crash and two thirds of new cars on the market

performed poorly in rear-end shunts. These ratings,

like the Vehicle Group Rating for security, provide

incentives for manufacturers to improve vehicle design

and so reduce injuries.

Uninsured drivers are dangerous people – and they

make up an alarming one in twenty of all motorists.

Compared with other drivers, they are much more

likely to have been convicted of a serious motoring

offence, ten times more likely to have been convicted

of driving under the influence of alcohol and six

times more likely to have been convicted of driving 

a non-roadworthy vehicle.

The insurance industry pools its resources through 

the Motor Insurers’ Bureau to compensate victims 

of uninsured or untraced motorists. The insurance

industry paid out nearly £500 million in 2003. The

Bureau is funded from the insurance premiums of

honest drivers and the insurance industry continues 

to press the Government to take tough action to deal 

with dishonest drivers, including via the ABI’s “Safer,

Cheaper, Legal” campaign.

The insurance industry also created the Motor

Insurance Database in 2001. This holds details of all

insured vehicles, allowing the police to carry out over

20,000 spot checks on uninsured drivers a day.

In 2004, Professor David Greenaway reported on

uninsured drivers for the Secretary of State for

Transport. His report supported the ABI’s proposals 

for a more proactive approach to tackle uninsured

driving. The ABI is working closely with the

Government to ensure effective implementation of the

key recommendations, which include powers to seize

uninsured vehicles and targeting offenders using roadside

cameras linked to the Motor Insurance Database.

Cracking Down on Uninsured Drivers
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Making Better Drivers

Professor Greenaway’s report also praised insurers for offering preferential rates to motorists who took

additional lessons in safer driving. “Pass Plus” is one such scheme which focuses on lowering the

disproportionate number of accidents caused by newly-qualified drivers, around 15% of whom now go on 

to take the course. The premium savings offered by insurers can more than cover the cost of the extra lessons.

• Co-operative Insurance Services sponsored the “Young Driver of the Year Competition” as part of its

Responsible Driving Campaign, the aim of which is to reduce the number of young people killed on 

Britain’s roads each year.

• Norwich Union’s “Pay As You Drive”™ insurance aims to offer customers greater control, flexibility and 

choice and to reward them for driving more safely. A pilot was launched in 2004 with 5,000 volunteers 

paying individual premiums based on how often, where and when their vehicle is actually used.

5. Flood, Storm and Heat: Coping with Climate Change

Storm and flood losses have totalled £5 billion over the last five

years, double the “normal” level.

In 2000, the country experienced its wettest autumn

for almost three centuries, with heavy rainfall

triggering over £1 billion in insurance payments.

Even hot summers are now expensive; 2003 was 

the warmest on record and caused nearly £400 

million worth of damage to homes due to subsidence.

If society takes no action to prepare for the impacts of

climate change, weather-related damage costs would

continue to increase, with possible consequences for

the price and availability of insurance.

Insurers are already a force in adapting Britain to

climate change. The ABI is arguing that early action 

can significantly reduce future burdens on the

economy. The insurance industry is pressing the

Government to take action on the location of new

developments, the regulations on how new homes 

are built and investment in flood defences. The

Government has now committed £1.7 billion over 

the next three years to improving flood defences.

Insurance sends clear market signals that are already

raising awareness of environmental risks. Higher

insurance premiums could discourage speculative

developers from building in current high flood risk

areas. The ABI has issued guidance on the need for 

new developments to take account of climate change

and has commissioned research from the Building

Research Establishment on new construction methods.

The ABI’s June 2004 report exploring the implications

of climate change for health, investment and

construction attracted world-wide attention.

The insurance industry is determined that flood

insurance should continue to be available for as 

many householders and small businesses as possible.

But long-term thinking is required.
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• Norwich Union commissioned a digital map in 2002 showing the nature and extent of flood risks in every part

of Britain. The map enables the company to better understand flood risks for individual properties. The result

has been that an estimated 600,000 more homes and businesses could qualify for standard insurance cover.

• Halifax General Insurance has offered customers in high flood risk areas a substantial incentive to install flood

protection measures. In addition to a discount on their premiums, a bonus is paid each time the measures are

successfully deployed, avoiding a flood claim.

• Zurich Insurance has prepared an advice booklet which it makes available to “at risk” customers. It raises

awareness of flood risk including advice on what householders can do to prepare for a flood, what to do

during and after a flood and how to reduce potential damage to their home.

• After the severe flooding in Carlisle in January 2005, Royal & SunAlliance's rapid response team was in Carlisle

within 48 hours of the incident, and by the following day had established a temporary office in the centre of

the town to deal with customer claims, including help with finding alternative accommodation.

The ABI’s 2005 report on creating sustainable

communities through managing flood risk further

contributed to the debate. The report showed that

unless we take account of climate change in the

planning of the new developments in the Thames

Gateway and the Government’s other growth areas,

up to 10,000 homes could be built in areas of significant

flood risk, and the annual cost of flooding could increase

by £55 million. But with some creative thinking and

effective action, flood risk could be reduced to negligible

levels in Ashford, the M11 Corridor, and the South

Midlands, and by half in the Thames Gateway.

Coping with natural disasters abroad - a recent experience

Travel insurers reacted swiftly and efficiently to care for and repatriate victims of the Asian Tsunami. A database

of over 700 travel insurance schemes was created to assist victims who had lost their travel insurance documents.

With such a severe event, insurers may have to deal with cases where no body has been recovered, and no death

certificate can be issued. In these circumstances, insurers deal with claims sensitively to help families obtain

benefits with as little trauma as possible.



17

Why should a cheque be better for an injured 

person than getting him or her back to work? 

Rapid rehabilitation is essential to good health 

and quality of life. Many of the long-term sick 

are haunted by depression and trauma and the

Government estimates that once somebody has

spent a year on incapacity benefit they are likely to

stay out of work for another seven years. Avoidable

long-term physical problems often result too.

The ABI and individual insurers have been working

closely with the Government, trades unions, business

and lawyers to expand and improve rehabilitation.

The Government increasingly recognises that

vocational rehabilitation forms a central part of best

health and safety practice. Many severely disabled

people lead effective working lives so there is no

insurmountable barrier to getting others back to work

within a reasonable time. The right medical treatment

is not the only issue; education, counselling and re-

training are also important.

Whiplash injuries are a prime example. Afflicting

around 250,000 people every year, a tenth of all cases

suffer long-term symptoms or permanent pain and

discomfort. Differing practices across the NHS led to

the ABI launching a new training pack for medical 

staff, backed by an advice book for patients, in January

2003. The pack offers a well-researched, systematic

approach to diagnosing, treating and advising whiplash

patients. It is already having a significant impact. The

ABI has also helped insurers pick out the most serious

cases, so enabling them to provide preventive care at

an early stage.

• UnumProvident’s in-house rehabilitation service provides early advice on how to get employees back to work

by helping them and their companies manage individual risk more effectively. In 2004, 550 people were

helped to return to work.

Rehabilitation

PROMOTING HEALTH

Life insurance premiums favour non-smokers and moderate drinkers

and are now beginning to recognise the risks of obesity. But the

insurance industry is also making strategic contributions to the

nation’s health through its emphasis on rehabilitation, by

supporting the private medical sector and through the growing

take-up of different kinds of health-related insurance cover.
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Supplementing the NHS

Private medical insurers partner the NHS in meeting the nation’s needs. In 2003 insurers:

• provided private medical policies to nearly seven million people;

• contributed over £2 billion in additional healthcare spending - £6 million every day; and

• enabled 250,000 people to receive treatment promptly.

Insurance protects people from some of the most

damaging financial effects of sickness. Non-investment

life insurance pays a sum in the event of death. Income

protection insurance, which covers around 3.5 million

people, provides regular cash support when they are

unable to work due to injury or illness and critical

illness insurance, covering another 10 million, pays 

a lump sum when someone suffers an illness or

condition covered by their policy.

• BUPA runs Employee Assistance Programmes to help employees cope with problems affecting them.

Employees can access confidential counselling advice and information on a wide range of issues linked 

to work or personal matters; concerns that they might prefer not to raise with colleagues or their family.

The programme helps to reduce staff turnover and absence rates.

• Standard Life Healthcare runs a programme helping employees to improve their own lifestyle, which has

resulted in significant falls in both absenteeism and smoking rates, together with a big rise in healthy eating.

• UnumProvident supports the Centre for Psychosocial and Disability Research and sponsors a Chair in

Psychosocial and Disability Research at Cardiff University.

Safety Nets for Ill-Health
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INCREASING PROSPERITY

The insurance industry is a powerful

contributor to national prosperity.

Liberating Enterprise and Protecting Businesses

Insurance breaks down barriers to business, product

and technological innovation by providing a safety

net for the entrepreneur. This in turn short circuits

the natural inclination of investors to put their

money into “safe” ventures at the expense of ground

breaking ones. North Sea oil and gas is a good

example of a potentially high-risk industry whose

development was supported by insurance.

Insurance helps to direct investment and drive

business improvement, by revealing the real costs 

of risk for individual companies and industries.

Insurance covers most of the cost of business

liabilities. Without it, many sound companies 

would be driven out of business by purely 

temporary problems.

Insurance means that individuals and businesses 

do not need to maintain excessive cash reserves 

to protect themselves against risk. It frees them 

to spend and invest.
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Jobs, Growth and Exports

Britain’s insurance industry is the biggest in Europe, and the third largest in the world. It is a major employer

and a significant source of overseas earnings. As of 31st December 2003 the British insurance industry:

• employed around 348,000 people in general and life insurance, either directly or as a result of its activities.

This is one and a half times as many as work in motor manufacturing and more than two and a half times

the number employed in the electricity, gas and water supply sectors combined;

• as an economic sector had an annual output of around £18 billion, and generated added value, directly 

and indirectly, of roughly £13 billion; and

• generated huge overseas earnings. UK general insurance exports amount to around £6 billion a year, which

represents just over 7% of total exports. This is equivalent to almost half the value of the nation’s oil exports.
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FLEXIBILITY

A strong insurance industry makes society less reliant on 

taxpayer funding and therefore makes life more flexible, simply

because government intervention takes longer to arrange and is

usually less tailored to individual circumstances. Yet it also serves 

as a reliable signal for those times when only the State can 

satisfy crucial public needs.

Compensating People for Damages

Many actions for damages would be pointless

without insurance as the courts could never award

more than the value of assets actually owned by a

person or company. Such a state of affairs could not

only bankrupt the honest, it would also allow

unscrupulous business people to get off lightly by

ensuring that very few assets were legally owned 

by their companies.

Many injured parties would be unable to obtain

compensation, while any awards would depend solely

on the ability to pay, not on the nature of the original

injury. And, of course, the incentive to reduce risk

would be considerably diluted without the carrot and

stick offered by insurance premiums.

Some commentators criticise insurance pay-outs 

for encouraging civil claims but this is a fallacy.

It is right that frivolous claims should be discouraged,

but the right to claim is a centuries old one under

English Common Law which rests on the notion of 

a “duty of care”. Judges have for decades progressively

extended the definition of this duty, resulting in 

a rising number of court cases.
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Ensuring Fewer Demands on the Taxpayer

The insurance industry makes life easier for the

taxpayer by reducing the demands that would

otherwise fall on the welfare system. Private insurance

can often provide “welfare benefits” which are more

targeted at the needs of users, and can be

administered at lower cost, than those provided by

government. It also makes it possible for injured

parties to sue for damages rather than seek help from

government. Insurance pays for hospital treatment

following driving accidents, and in the future this will

also cover the hospital costs of those injured at work.

Sending Signals to Government

There are times when risks are so high that insurers

can no longer afford to underwrite them. For example

the likely cost of decontamination after a nuclear

accident is extremely high, so the nuclear industry’s

insurance is borne partly by the taxpayer. In such 

cases the insurance industry serves as an objective,

market-based mechanism, signalling the need for

government intervention.
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GOOD CORPORATE CITIZENSHIP

Individual insurance companies make many other direct

contributions to the arts, charities, crime-fighting, education,

the environment and the well-being of their own employees 

and local communities.

A few examples show the impressive scale and breadth of the insurance industry’s sense of social responsibility.

• Allianz Cornhill offers two employees a year to the Earthwatch Institute to work on environmentally

important scientific projects.

• Direct Line gives £2 to charity for every £1 donated by its employees.

• Legal & General supports Crime Concern’s Cardiff day centre for disadvantaged young people.

• Norwich Union has teamed up with Crime Concern to run a Youth Apprenticeship scheme involving 

18-23 year olds working with children and teenagers to reduce crime. The apprentices are paid and 

trained to work with vulnerable young people.

• Royal & SunAlliance has set up an Eco-Centre website to “guide environmental professionals to the

information they need.”

• Zurich Insurance supports a wide range of medical charities working on dementia and donates 

“30,000 business hours” per annum for staff volunteering.
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• AXA encourages its employees to play their part in the community including acting as mentors to young

people, serving as school governors and sitting on crime reduction panels.

• UnumProvident has sponsored “New Beginnings”, which seeks to develop and implement integrated 

solutions to the employment issues affecting disabled people.

• Standard Life supports a major award-winning programme in partnership with the Lothian and Borders 

Police in Scotland to promote road safety in innovative ways to primary school children.

• Co-operative Insurance Services supports RoadPeace the national charity for road crash victims. In 2005 

Co-operative Insurance Services will sponsor RoadPeace’s vital helpline that provides practical and emotional

help for victims of road crashes.

• BUPA has teamed up with the charity Life Education to run a mobile classroom visiting primary schools 

in the North West. The initiative teaches children about their bodies and how they work with the aim of

developing children’s understanding and encouraging them to take responsibility for their health and to 

avoid drugs and alcohol.
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CONCLUSION

Insurance makes a difference to every one of us. It is

part of the vital “hidden wiring” of modern society that

makes our homes, roads and work safer and Britain a

more civilized place.

After three centuries we take insurance for granted just

as we automatically assume the benefits of microchips,

cars and electricity. Yet insurance has moulded our lives

as significantly as any of those inventions. If we did not

have insurance, we would certainly need to invent it.

The demands we make of insurance will grow as

society becomes more complex and we demand ever

higher standards from each other, business and life in

general. And, just as for centuries past, insurance will

meet the challenge.
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